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The Gap | - Legislation Vs Regulation ?

Legislation

Purpose for E-Commerce

Electronic Transaction Protection Bill

Validating Electronic transactions and

ConsUlper Protection

Data Protection Bill

]

Rule r collection use and disclosure of
rsonal information

Electronic Commerce ( Provision of Legal Protection Bill) ﬁg\\'\b
g?sp‘

Stronger credence to E-commerce Contract,
Governance of E-commerce contracts

National Payment System Management Bill

Legal, intuitional , regulatory framework; safety,
certainty, clearing, settlement etc total payment
process

National Information Technology Development Act 2007

_~

veynance for Electronic Data Interchange &
/ transaction online

Cybercrimes ( Prohibition, Prevention, ETC) Act. 2015 ?\P—“\O“
—o°®

Prohibition, Prevention, etc of Cybercrimes,
Cyber security etc..

Consumer Protection Act 1992 /y

Protection of Consumers, enforce relevant laws
and regulation.

Banks and Other Financial Institutions\Act

Regulation for payment systems, electronic

banking,




The Gap Il - Consumer Confidence
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The Challenge- Operating Environment

National Challenges Operating Challenges Some Figures (2016)

Inedequate infrastructure = Lack Of Vlable and low [ N N
(power, roads, etc) cost distribution

networks 15% < 300k Circa

High cost of imports due = Insecurity & High cost $65b
te weak/devalued naira of freight

= Low Integrity of
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The Way Forward- Stakeholder Process Roadmap

N Broad Framework for E-commerce Development
Policy Ideas and
Development
. N Stakeholder Mapping , Identification and Engagement
Private Ordering/
Collaborative
Regulation
J
Additional Data Protection
Regulation to Consumer Protection
Cover Gaps

Business Incentives

Technology Standards (payments, infrastructure, etc..)
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