
 

 

 

 

 
 

#DiscoverMyAfrica, A Celebration of Creative Energy on Africa Month 
 
 

 
 
 
 
A thriving creative economy fuels innovation, jobs, and economic growth across Africa. Recognizing this 
potential, the African Union and Google Africa join forces to launch the #DiscoverMyAfrica Shorts 
Challenge, a month-long campaign of the continent's rich diversity, heritage, and vibrant spirit. 
 
In celebration of Africa Month,YouTube creators across Africa are invited to share short videos capturing 
their unique perspectives using the #DiscoverMyAfrica hashtag. The challenge encourages them to 
showcase various facets of African life, from music and art to food, fashion, and local landmarks. A curated 
playlist of African-inspired music on YouTube Music fuels inspiration and accompanies these creative 
expressions. 
 
This initiative goes beyond celebration. As Ms. Chido Mpemba, AU Youth Envoy, states, 
"#DiscoverMyAfrica empowers African youth to share their stories and rich cultural heritage globally." By 
providing a platform for African voices, the challenge fosters cultural exchange and positions Africa as a 
hub of creative energy. It's about unlocking the vibrant future of Africa's creative landscape, aligning with 
the vision of a digitally-enabled Africa harnessing its cultural wealth for economic growth and social 
progress. 
 
"YouTube is committed to supporting the diverse voices and talents that make up Africa's creative 
landscape," said Addy Awofisayo, Head of Music for Sub-Saharan Africa at YouTube. "These initiatives 
provide valuable resources and platforms for African filmmakers, musicians, and content creators to share 
their stories and connect with global audiences." 
 
The #DiscoverMyAfrica Challenge is part of the African Union’s collaborative effort in driving innovation 
through strategic partnership with Google, through the African Union Chairperson’s Youth Envoy Make 
Africa Digital (MAD) initiative. The MAD initiative is implemented under the African Union’s Digital 
Transformation Strategy 2020-2030 which envisions an “integrated and inclusive digital society and 



 

 

 

economy in Africa that improves the quality of life of Africa's citizens”The  The MAD initiative, launched in 
2023 has been domesticated in six countries - Ethiopia, Madagascar, Ghana, South Sudan, Senegal and 
Zambia, reaching over 4000 young Africans with innovative skills to leverage the digital economy. The 
#DiscoverMyAfrica Shorts Challenge will further emphasize the innovative prowess of young Africans 
through talent, music and story-telling.  
 
 

 

For more information contact:  

  

Ms. Sabina N. Nforba |Digital Innovation Lead, Office of the Youth Envoy | African Union Commission Tel: 

+251906934462 | E-mail: nforbas@africa-union.org | Addis Ababa, Ethiopia  

   

Information and Communication Directorate, African Union Commission I E-mail: DIC@africa-union.org  

Web: www.au.int | Addis Ababa, Ethiopia | Follow Us: Facebook | Twitter | Instagram | YouTube  
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